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What makes you unique is YOUR story, YOUR brand and YOUR own values, which are
all reflected within the image of your business or professional career and personal life. All
of your experiences that you’ve had up to this point in your life have contributed to how
you see the world, and when you look deep enough from within yourself, you’ll also

discover how you can impact the world with your unique abilities.

Some successful entrepreneurs have overcome drug addiction and alcoholism—either
with themselves or from having to face those dependencies with certain family members.
Some have survived horrible car accidents or house fires that have left them paralyzed or
disfigured. Others have overcome life-threatening illnesses, traumatic and abusive
childhoods, teen pregnancies, gang violence, rape, and multiple failed business attempts

and have lost millions of dollars.

Or maybe you are in the same position that I was in at one point: a gay woman in a

heterosexual marriage with a child trying to figure out how you can make it all work.
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In pretending to be perfect, you are not sharing your authentic life where all your
learning experiences are locked away in some time capsule waiting to be opened. Your
inauthenticity means that your readers will lose the benefit of your wisdom. Afterall, your
reality served as learning experiences for you. Of course, they can serve as learning
experiences for others. The authenticity is within your vulnerability, which is where the

true story exists.

Fear: Do I Have a Story?

When clients approach me with their book, movie, or TV idea, they’re extremely nervous
because they don’t know if their life story is worth telling. And to those who make it
successfully past this line of inquiry, are then concerned with how much of their personal

life they are willing to share with the world.

First of all, as a screenwriter, ghostwriter, or writing mentor, I'm going to be honest with
the client. I'll have a meeting with them, preferably in person (at least over the phone if
face-to-face isn’t possible) to find out more about them, their business or their

professional career, and the general idea that they have about their story.


https://app.designrr.io/projectHtml/1126918?token=99a40a0f78fcfa7b2ab20ea37b320474&embed_fonts=&pdf=1

Writing Shortcuts for Busy Non-Writers By Nitara Lee Osbourne, M. Ed.

). o 7
I ages 7



https://app.designrr.io/projectHtml/1126918?token=99a40a0f78fcfa7b2ab20ea37b320474&embed_fonts=&pdf=1

Writing Shortcuts for Busy Non-Writers By Nitara Lee Osbourne, M. Ed.

Pages 8



https://app.designrr.io/projectHtml/1126918?token=99a40a0f78fcfa7b2ab20ea37b320474&embed_fonts=&pdf=1

Writing Shortcuts for Busy Non-Writers By Nitara Lee Osbourne, M. Ed.

)., ~c C
Pages 9



https://app.designrr.io/projectHtml/1126918?token=99a40a0f78fcfa7b2ab20ea37b320474&embed_fonts=&pdf=1

Writing Shortcuts for Busy Non-Writers By Nitara Lee Osbourne, M. Ed.

Pages 10



https://app.designrr.io/projectHtml/1126918?token=99a40a0f78fcfa7b2ab20ea37b320474&embed_fonts=&pdf=1




Writing Shortcuts for Busy Non-Writers By Nitara Lee Osbourne, M. Ed.

). AQ
I ages 12



https://app.designrr.io/projectHtml/1126918?token=99a40a0f78fcfa7b2ab20ea37b320474&embed_fonts=&pdf=1

Writing Shortcuts for Busy Non-Writers By Nitara Lee Osbourne, M. Ed.

Dnoec 172
I ages 13



https://app.designrr.io/projectHtml/1126918?token=99a40a0f78fcfa7b2ab20ea37b320474&embed_fonts=&pdf=1

YOUR
IDEAS
MATTER

Write them down )
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“What Do I Write? A TV Script? A Movie
Script? A Manuscript?”

What do I write about? If something happened to you that forever changed your life or
made such a huge and profound impact on you and your life, and it’s begging to be told,

write it.

This is very important. Choose wisely. You don’t want to frivolously choose a topic just
for the sake of completing a script or a book. Writing is about letting your voice be heard.

Your voice. Your story. Your pains. Your joys. Your experiences.

Once you know the idea that you want to do, the next question you have to ask yourself
is this: How do I know if my idea can be written as a T'V pilot versus a short film script or

feature-length screenplay? Or even a manuscript, otherwise known as a book?

It’s true; not every idea is meant to be a TV series, a movie, or a book. And for the sake of
this eBook, when I refer to “manuscripts,” or “books,” I'm specifically referring to non-
fiction self-help and/or personal/professional development books. ’'m not referencing

short story collections, poetry, or any type of fiction.

The differences between a short, a feature, a series, and a manuscript are as follows:
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A short is a visual story that can be told within approximately 1-15 properly formatted
script pages with a protagonist, minimal locations, minimal characters, and a simple plot

that feels fully realized or executed within the given pages.

Nothing should feel like it’s missing or have an abrupt ending that leaves the reader and
inevitably the audience, feeling incomplete. Or, quite the opposite, in that there shouldn’t

be too much information being forced into 15 tiny pages.

A feature is a visual story that can be told within 90-120 properly formatted script pages,
follows a protagonist, has a complex plot, 1-2 subplots, and should feel resolved within

the given pages.

That doesn’t mean the readers will necessarily be content with the ending, but just that it
is a script that is executed effectively within the context of a feature. It should NOT feel
crowded like there’s way too much being placed within that page count limitation
(meaning, it would be better as a series) nor should it feel so simple that the protagonist

has nothing to do for 105 pages (meaning, it would be better as a short).

When writing a series, what you first need to ensure is that it can be a visual story and
that the characters’ storylines can realistically last over the course of multiple episodes or

multiple seasons.
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In other words, your characters and story should have so much to say that it all can’t be
contained within a short or a feature. And if you have a story that can be told within the
context of a series, then the first objective is to write the TV pilot, the first script of a

limited series or a potential season one.

A half-hour T'V pilot can range from approximately 20-35 properly formatted script
pages and an hour-long TV pilot can range from approximately 45-70 properly

formatted script pages. As with all scripts, ones written for a series should be visual as well.

A pitch deck and series bible are also necessary should you plan to pitch and sell your TV
project, but there can be an entire eBook dedicated to just those two items alone and

require more attention than this particular eBook can provide.

Finally, maybe you feel like you should write a manuscript. It’s best to write this if you
have an existing business and/or career and have a specific topic or subject matter that you
would like to share with your potential and/or existing ideal clients/customers. This
should be information that adds value to their lives. Something that you learned through
experience. And although you are taking this approach, you can integrate relevant parts of
your life story to not only connect with your readers, but to be able to be relatable with

them as well.
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SCREENPLAY & TV PILOT GUIDANCE

Character Bios for Those Writing TV Scripts &
Screenplays

Character biographies are very important. Understanding your characters’ deepest desires,
wants, needs, motivations, and where they come from and why they have them, will
empower you and your characters to make “choices” within the landscape of the script

that are authentic to your character.
This is how they become living, breathing, three-dimensional human beings.

One of the worst things that you can do is randomly make up stuft for your character to
do while in the middle of writing your script; it will only make the plot difficult to

maneuver through effectively.

Making up stuff, unless inspired, is about strategically planning a story that not only

works effectively, but actually can be enjoyable to read.

How characters respond, react, speak, and their overall way of being should all be defined
ahead of time while still giving them the space to organically evolve through their arcs and

your plots.

Actions define who we are. Isn’t that the truth in real life as well? What we do when we

believe no one is looking is what tells people who we genuinely are.
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It’s important to know your characters inside and out if you’re writing a short, a feature,
and especially if you’re writing a series. You're placing these “people” into a world, or
landscape, that you've created, and your readers and potential viewers need to buy into

who they are.

The purpose of your character biography is:

1. To establish your character’s voice.

2. To create and/or discover their life experience, perspective, and likes/dislikes.

3. To know them intimately, to know who they are at their core.

4. To know their history as it relates to themselves individually, to their family, and

friends.

So, how do we do this? I've created a process that works pretty effectively for me. I
recommend you try it and adjust accordingly to fit your writing style as you continue to

write multiple scripts.

Write your character biographies in first person.

Writing in first person allows you—the writer—to become that person. Why is this
important? You want to be able to write authentic dialogue in your script and this

becomes easiest when you know your character’s voice.
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Write in present tense prose.

Use past tense obviously when needed. However, write your character biography as if
your character is on a first or second date with someone and sitting across the table from
them at lunch or dinner. The character biography is a "getting-to-know" part of the

process.

Write anywhere from 4-10 pages single spaced for your main character and 2-5 pages

single space for your supporting characters.

Obviously, the more you write, the better you will know them, but this is a solid range to

at least have direction.

You want to establish a full birthdate for your character. Month, day, and year.

And if you really want to get specific, even the exact time they were born could help. The
more you know the better. But you have to at least know the month, day, and year. Why
is this important? Someone born on March 13, 1920 and is placed within a script that
takes place in present day, is going to view the world a lot differently than an individual
who was born August 23, 2000, and is placed in a present-day script. These individuals
are from different generations and have experienced the world differently because of that.

This will impact how they behave and how they will speak.
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Establish who their parents and siblings are, if any.

Where your characters come from and the experiences that they shared with their family
while growing up will have an impact on who they are. We are the sum of our experiences

in some way or another. So are our characters.

When writing your character biographies, MENTALLY divide each of them into

categories I call “independent life,” “community life,” and “career life.”

The reason I say to do this MENTALLY is because I don’t want you making the
experience of the biography “unnatural” by dividing a character’s life up like slices of cake.
Everything is connected. So, it’s important that when writing the biography, you address

these three areas in a way that unfolds organically throughout your writing.

Independent life. This is who your character is when no one is looking at them. When

they are by themselves. What are their inner thoughts? Wants? Desires?

Community life. This is who your character is in the community. Are they married?
Single? Divorced? Widowed? Poor class? Working class? Middle class? Popular?

Extrovert? Introvert?

Career life. This deals directly with what they do for a living, their educational
background, how much money do they make or not make, and if what they do for a

living defines them or not.
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The hook can potentially be the first 1-5 pages of your script. It can be considered the
entire “cold open” of your pilot episode. What is it that your story and/or your characters

have to say to the reader immediately to get them to pay attention?

Do we open in the middle of a car chase? Or will we open in the middle of a heated
argument between lovers in a mansion? Or a heated argument between a mother and

daughter in a homeless shelter?

[*Spoiler alert]

In the hit drama series Breaking Bad, the pilot opens in the American desert with a pair of
pants floating in the air, and for us to then find that the pair more than likely belongs to a
middle-aged white guy driving an old RV wearing only his tighty-whities and some sort of

gas mask.
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Revision, Feedback & Revision Again

You now have a rough draft of your script completed. Congratulations! Now, you’re

going to set your script aside for 14-30 full days.
This helps you to separate yourself and your mind from your story.

The separation gives you perspective. During this time, you should not even open up the
document to make changes. Even if you get a flash of inspiration, avoid the temptation to
continue writing. If you get a great idea for the script during this time, write it down in
an actual notepad or a virtual one on your phone. You definitely want to keep your ideas

in a safe place, but you don’t want to interfere with this writing process.

This 14 to 30-day vacay from your script will allow you to think about things other than
your story. And if your mind goes to your story, let it. As long as you still keep your

distance from the actual document itself—on your electronic device or a hard copy.
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Going through this process helps you to focus on one type of issue at a time, allowing
you to find mistakes and easily correct them. Even though this isn’t the final draft, you
want to treat it as such before you hand it to others who are going to provide you with
feedback. Plus, this is a lot easier on those that you plan on having read your script. It’s
expected that a rough draft will need work of some sort. However, people providing

feedback should not have to work through careless typos.

Feedback
Types of feedback to prep for:

Typo Hunters. Sometimes feedback points
out minor issues that you didn’t even see in
your script document itself (typos), story,

plot, or characters. Great! This means the

person providing feedback has more than
likely discovered some inconsistencies that are easily correctable, and these individuals

eliminate those ugly and careless typos for you.

Teddy Bears. Sometimes feedback makes you feel on top of the world because someone
actually loved your script. They found little to no typos, and everything resonated with

them. This is fun feedback to get. You feel like you can conquer the world.
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SELF-HELP MANUSCRIPT GUIDANCE
Branding for Those Writing Self-Help Manuscripts

Your brand is something that is unique to you, and if you have one, it’s unique to your
business as well. It may encompass your style, a symbol, words, design, or any
combination of these. Eventually, the public associates your brand with a specific level of
quality, credibility, and expectation. When a company is able to emotionally connect the
consumer with a level of quality that they come to expect, this builds loyalty to the

product and/or service, and in turn, to the company.

Of course, we are all familiar with Nike’s swoosh symbol, Apple’s image of the little bite
out of an apple, and the red and white target symbol for the big-box general
merchandizing giant, Target. More importantly than those actual images that
immediately pop in our minds the second we hear the name brands, is what we associate

with those brands.

When I think of Nike, I think of a high-quality athletic shoe and high-performing
athletes. When I think of Apple, I visualize innovation, quality, and cutting-edge
technology. When I think of Target stores, my mind immediately sees a clean store that

happens to smell like popcorn when I walk through the entrance. It’s very welcoming.

Your book will ultimately reveal to your ideal clients how you want them to see you, and

how you want them to associate their needs with your company.
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Part of your marketing efforts can be to use your book to leverage your business. Pass it
along to your ideal clients. Have it available at the end of a speaking engagement. Offer it
to existing clients. Your book is an extension of you. The more people get to know you
on their own terms through reading a book, the more they develop a connection and

trust with you.

Reasons Behind Your Manuscript: Objectives vs. Goals

When business owners write a business book, they have specific intentions for writing it.
But first they need to: (1) consider what objectives should be accomplished for the reader
and what lessons they should learn, (2) determine the target audience, (3) choose what
the book is going to be about (topic), and (4) determine your intended goal [as the

author] once the book is completed.
What goal do you want to accomplish with writing your book?

Is it simply to say that you’ve accomplished this as a bucket-list goal, or do you really want

to do something with it?
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Many entrepreneurs and professionals alike choose to write a book because they want to
establish themselves as an authority in their field of expertise. Given an honest, thorough,
and personable real estate agent with $200,000 in commissions a year, versus an honest,
thorough, and personable real estate agent with $200,000 in commissions a year with a
published How to Win Over Amazing Clients book in Barnes & Noble and on Amazon,
which real estate agent would you prefer to represent you or to learn from if you’re an

up—and—coming real estate agent?

Both can provide the same service, but one has the credibility and authority behind their

words, which they were bold enough to place within the pages of a book.

If your goal is to create your book as a lead generator, it’s a perfect marketing tool to do
so. Knowing this before writing the first word in your manuscript is helpful. Your book
has now become intentional. You can use the book to get scheduled on television or
podcasts. Audiences will listen to your interview, in which you will undoubtedly and

shamelessly, promote your book.
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You can use your book to be interviewed in blogs with huge followings. You can attend
professional development seminars where the audience in the room matches your
demographic, and provide free copies to 50-100 people with the permission of the venue
and/or organization putting on the seminar/event. Giving out free copies may seem
counter-productive, but the more people know about you, the more likely they are to

trust you. And if they need your services and/or products that you provide, guess who

they will think of first?

Booking a speaking engagement also becomes a lot easier if that is your goal. How much
more effortless would it be to reach out to an event organizer and let them know about

the value that you can bring to their audience by the content written in your book?

Books provide value to people. Successful entrepreneurs and professionals are constantly
seeking information to grow and excel in their industry. Getting their hands on your
book is the value that you’re bringing to their lives. As you can see, your professional
goals as the author should tie into the objectives and lessons that can be learned from

your book by the reader.

Maybe you have more business than you know what to do with, and you simply want to
create a legacy with your book that you can leave behind. That’s amazing. Write about
what you would like others to know about you, your industry, and advice that can aid the
reader to progress in their lives—both personally and professionally. Leaving a legacy is a

powerful and daring move to make your permanent mark in the world.
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Professional Advice, Lessons, and Tips in Manuscripts

Regardless of your goals as the author, if they are indeed for a business book, you should
provide professional advice, lessons, and tips within your area of expertise on what has
actually worked for you. Do not write a book on a topic that you know nothing about.
Do not write a book about a topic in which you haven’t reached any valuable level of

success to be able to impart wisdom to anyone within that area.

Write about what has actually worked for you within your field. Share your failures and
successes, but don’t pretend to be an authority on a subject and provide useless advice
that you’ve never succeeded at implementing, or worse, that you’ve never even

attempted.

Providing your failures that you've encountered along your journey to success is
instrumental in connecting with your reader. No path to genuine success is easy;
pretending it is to your readers disconnects them from you because you come across as an

unreachable idea, instead of an inspiration.
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Keep in Mind the Ideal Client when Writing a Self-Help
Manuscript

Depending on your goals, the ideal client should be the target audience for the book.
Let’s look at an example. Imagine you're a fitness trainer and own your own gym. Your
gym is located in the higher end of town in Wherever, U.S.A., and your demographic is
upper class stay-at-home moms. Consider what you know about this particular audience.

The median income for upper income class was $187, 872 in 2016. (Kockhhar)

It’s safe to say that this group of women can afford thé rates that you’re charging, so costs
tend to not play a big role as an objection to overcome. What else do you know about
this group of women? Fitness training is part of self-care; these women have a lot of
availability in their schedules because nannies can take care of their children when they
visit your gym for a few hours a week. Lower income stay-at-home moms don’t have this

luxury.
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Whether the step is to find an audience that is interested in what you have to share (what
your book is about) or whether the next move is for you to create material for a market
that already exists, just be sure to know what you want and to plan. Plans can change
based on unexpected circumstances that arise, but it’s important to have something to

aim for before trying to make adjustments.

Outlining for a Self~-Help Manuscript
Taking into consideration your subject matter, topic, objectives, goals, and your ideal

client as well as any of the aforementioned information, you’re going to use these items

to build your foundation.

What is it that you want to talk about? Be specific. You don’t need to cover multiple
complex topics when you can actually just write multiple books on these different topics

at different periods of time. Right now, focus on ONE topic. ONE book.
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You now have the tools to start on the TV
script, screenplay, or manuscript of your
dreams. And if you still don't feel quite ready,
L you can enroll in our TV writing course or

sign up for one of our mentorship programs,
and be well on your way to completing your
script or manuscript in 90 days-—-even with a

busy schedule! Reach out to

- Nitara@ Thelnfinite Writer.com to find out

more details about the mentorship programs,
iting, ghostwriting, or editing
i ou all the best and much



https://nitaraosbourne.mastermind.com/masterminds/38848

